
 

 

 

 
 

 

 

 

 

 

 

 

 

TENANT INFORMATION PACKAGE 
 

REQUIREMENTS 
 

 High-traffic and prestige urban street 

front locations in Toronto 

 1,700-2,200 square feet 

 Patios and character/heritage buildings 

welcome 

 15-20 GTA stores over the next 5 years, 

including suburban locations and malls 

 

 

 

 

 

 

 

 

 

Greg Evans Kelly Farraj Rami Kozman 

Executive Vice President, Broker Vice President of Tenant Services, Sales 

Representative 

Sales Representative 

The Behar Group Realty Inc., Brokerage The Behar Group Realty Inc., Brokerage The Behar Group Realty Inc., Brokerage 

Tel: 416.636.8898 ext. 230 Tel: 416.636.8898 ext. 249 Tel: 416.636.8898 ext. 245 



E-mail: gevans@thebehargroup.com E-mail: kfarraj@thebehargroup.com E-mail: rkozman@thebehargroup.com 

BRAND PROFILE 
 Fast casual ‘neighbourhood’ sandwich shop with national US presence 

▪ Over 360 stores in 26 States 

▪ 45 stores in Chicago, 24 stores in Washington, 17 stores in New York City and 

multiple stores in Houston, Seattle, Denver, Boston and Philadelphia 

 A proven concept growing rapidly across the US and internationally 

▪ 12% system growth in 2014 

▪ Currently operating 12 

stores in the Middle East 

▪ 10 stores planned for 

London, UK in the next 5 

years 

 Strong shop economics with 

attractive returns 

▪ USD $372 million of total 

revenues in 2014 

▪ Average store revenue of 

USD $1.1 million in 2014 

▪ Publically traded on the NASDAQ (PBPB) 

 A full menu appealing to breakfast, lunch, dinner and snack crowds 

▪ Includes soups, salads, chili, sides, baked goods and shakes 

 A distinct, deep-rooted culture promoting a differentiated customer 

experience with a neighbourhood feel 

▪ Store décor pays homage to, and takes design cues from, local neighbourhood 

and history 

 Strategy: Potbelly believes that there is a large, untapped market in Toronto 

for a simple but higher quality sandwich 

 

TENANT PROFILE 
 Halsted Hospitality Ltd. is a well-capitalized Toronto-based company and is 

the exclusive franchisee for the Potbelly brand in Ontario 

▪ Halsted’s restaurants will be led by Cary Mausner, a seasoned operator with over 

30 years in the industry and a founding partner of Prime Restaurants 



BRAND POSITION 
 

 
 

 

 

 

 

 

 

 

 

 

  Source: Nation’s Restaurant News 2013 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

   Source: Nation’s Restaurant News 2013 



HISTORY 
 

A quiet antique store turns into a lively sandwich shop…  
 

Long before the sandwiches were toasted and cookies were on the straws, there was a 

young couple who owned an antique shop. They even sold antique potbelly stoves. 

 

The couple started serving lunch to their curious customers. Soon the sandwiches served 

in this unique atmosphere created lines reaching out the door. That little antique shop 

turned into a local legend, complete with toasty warm sandwiches and homemade 

desserts. Soon the Potbelly love spread across the country, creating shops with the same 

neighborhood feel as the original. 

 

A neighbourhood gathers… 
 

Potbelly stoves were used extensively in 

the U.S. in the 1800s. The stoves were 

gathering places -- outposts where 

people shared warmth, a meal and 

conversation. 

 

Today you still find that warmth at 

Potbelly. The stove symbolizes what we 

are. It’s a place where folks gather for 

toasted sandwiches, soups and freshly prepared salads, listen to a local musician, enjoy 

a hand-dipped milk shake and maybe even make 

some new friends. 

 

The beat goes on since 1977… 

 

Every day a local musician performs at a Potbelly 

across America. It’s always been part of the Potbelly 

experience. The energy and fun of the tunes of a 

neighborhood musician – a perfect complement to a 

meal. 


